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Pure Technology ‘16: Your
ticket to the latest technology
The Pure Data Group is proud to announce
Pure Technology ‘16, a day of insight,
education and hands-on demonstration
of new business technology. Held at our
beautiful Wakefield premises on Friday
9th September 2016, it promises to be a
valuable day for all those who attend.
As our premier annual event, we have pulled
together key experts from the world’s
leading brands: Barracuda, HP, Huawei,
Microsoft and many more. It will offer a
great forum for our customers to learn
about the latest advances across the IT
sector, delivered by industry experts.
We’ll have the latest in security
technologies, cloud, mobility, telephony
and enterprise hardware for you to get your
hands on. With the UK’s foremost product
specialists on-site, you’ll be able to find out
how these technologies can integrate with
your organisation. This event is our biggest
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yet, and we’ve jam-packed more in than ever
before.
The action is set to kick-off at 10am and will
run throughout the day. A complimentary
lunch will be provided, as well as other
refreshments throughout the day.
In order to retain the one-to-one time with
vendors, we have limited the guest list to
just 100 places. We will sell out, and demand
is already high.
So if you haven’t already, grab your ticket
today. To sign up, please visit:

https://www.puretech2016.co.uk
or you can contact us :

0113 387 1070 / 01924 562120
We look forward to seeing you there!

A warm welcome to our New
Customers!
A huge welcome to the 50+ new companies
that have joined the Pure Data Group over
the past 3 months; we’re delighted to have
you aboard! Here’s just some of those
we’re lucky enough to welcome:
Stanleybet PLC, Stephen James Group
(BMW), Payzone UK and Cairn Group.
Thanks again and we look forward to
serving you in the months and years ahead.
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A word from the Chief...
A message from Stephen O’Brien, Group Chief Executive
Like most people, I love this time of year. It brings fresh ideas, more
sunshine, longer days and some much needed vitamin D!
Inspiration can come to us from a number of different sources, in
a variety of different forms. Inspiration can be vital to us. It is what
makes our visions and ideas stand out from the competition.
After a tremendously successful day sharing our vision for the
Group back in April, we are already seeing positive and successful
results from the fruits of our labour. We are here for the long-term,
and sure it’s a long and winding road ahead, but with each passing
day we get better and better at what we do.
We constantly strive for ‘Service Excellence’, our business

philosophy puts our customers at the core of our attention. Our
team will continue to combine expertise, professionalism and a
friendly approach with the aim of satisfying our customers’ needs
and requirements.
As always, I thank you all for your continued support and
encouragement in all that we attempt to achieve. Remember, as a
famous person once said:
“High expectations are the key to absolutely everything.”
Thanks for your loyalty.
Sincerely yours, Stephen O’Brien

Man and Boy... (and Lady)
By Steve Spence
Both Simon Parrish and Tracey Hoyle celebrated a landmark 10 year
anniversary at Servatech last month.
As is custom, they were both presented with a gift to mark the
occasion and to show our thanks for their service for a big chunk of
their working lives.
Simon chose a Tag Heuer Aquaracer watch, and Tracey chose a
Longines Classic watch, (and cannily used the balance for a diamond
eternity ring); maybe she feels like she’s been here for an eternity?
We’re proud and delighted that they have both joined the ten year
club and we thank them for ten years of pain and pleasure, the stress
and the fun, the dedication and the sacrifice. Their contribution has
been immense.
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Tracey and Simon join the newly named “10 Year” Club.
It looks like the old boys club will have to rewrite the rules to allow
ladies in, (and will be all the better for it).
From all the directors at the Pure Data Group, thank you again Simon
and Tracey.

spanning a 75 staff team and a £20m
turnover, we aim to grow into 5+ companies
with a team of 120+ staff turning over £40m+
per annum within the next 3 years.
Taking a look at the ‘Big Picture’, we envisage
growth in several key markets. After just
10 weeks from the strategy reveal, we are
already well on the way to achieving some
of our key milestones. We’ve developed new
partnerships with security leaders such as
Barracuda and Mimecast; a re-structured
service catalogue and made some strategic
hires.
The strategy launch also included the release
of “The Book”: the group’s first joint employee
manual. Written by the board of directors, it
contains fundamental information about the
group’s ethos and business ethics, as well as
all policies and benefits.

Pure Data Group announces new Strategy
By James Blackburn
After spending 3 months analysing the
business since early January, the board
of directors presented the Group with it’s
three year strategic plan on 20th April.
The ‘reveal’ event, for every member of
staff was hosted at the Everyman Theatre
in central Leeds. The new strategy touches

all elements of the business, ranging from
marketing, through to product development,
HR and our acquisition strategy.
Our three year journey comprises of three
elements; Develop, Acquire and Grow.
Currently structured as two companies,

Our Group Life Assurance Policy was also
introduced at the briefing, in addition to the
announcement of the group’s first joint proft
share scheme.
We’re incredibly excited about the road that
lies ahead and we hope you are too. You can
expect to see lots more positive changes and
new things over the coming months.

Welcome to the
team!
Following a recruitment drive, we have some new
faces at the Pure Data Group to manage our increased
business requirements. In this edition, we have six
brand new starters to welcome.
Suzie and Stuart join our sales teams in the Wakefield
office, along with Charlie joining the procurement
team in Farsley. Maisie is a college intern who joins us
to assist the sales team over the summer.

Suzie

Sales, Wakefield

Stuart

Sales, Wakefield

Charlie

Procurement, Leeds

Tom and Kishwar both join the Wakefield team in the
roles of service desk engineer.
A further congratulations go to all our members of
staff who have successfully moved onto permanent
contracts: Chris Earl and Shaun Dibble; plus those
who have received promotions: Richard Williamson,
Simon Hammond, Michelle Lazenby, Adam Royds,
Richard Roberts and Kassie Roper.
It brings us great pleasure to see the growth and
development within the Pure Data Group. What’s
more, we’re still hiring - watch out for more in the next
edition!

Kishwar

Service Desk, Wakefield

Tom

Service Desk, Wakefield

Maisie
Intern, Leeds

based model, similar to those of Microsoft
Office365 or Microsoft Azure.

Image

Warner Bros.

The Dark Art of Licensing
By Shaun Dibble, Licensing Specialist
My sanity has been questioned many times
over the past 15 years, not all of which were
work related, but a good majority were, and
software licensing was usually why.
During that time IT has changed dramatically,
witnessing the introduction of Virtualisation,
IT Mobility, Unified Communications, Cloud
and now the Internet of Things (IoT); all of
which have allowed technology to takes
huge steps forward in making the world a
more connected place. All of these technical
innovations have one issue in common:
licensing.
In the early years, software licensing
was simple for the customer - any device
that was installed needed a license and
that was the extent of it, in the majority
of cases.
Fast forward to today’s
technical environment and I completely
understand why most companies struggle
with managing their software estates,
compliance and the commercial impact
of major projects on software budgets. A
similar comment is stated in nearly every
meeting I have attended and it is usually one
of the following; “Understanding Software
Licensing is a dark art”; “Why on earth is it
so complicated”; but my favourite has to be
“So you understand all this and you don’t
have a drinking problem?!” At this point
you’ve probably come to the conclusion
that all software specialists are slightly
eccentric, alcoholic Harry Potters.
With the introduction of virtualisation, the
software-defined datacentre was born,
allowing fault-tolerant, highly-available
clusters to be deployed. Multiple virtual

machines run on a single server or cluster
of hardware nodes. This is still one of the
biggest culprits of mis-licensing in Microsoft
environments because to allow Microsoft
server applications to use High Availability
(HA), the applications must be enrolled
in software assurance, otherwise the
application needs to be licensed for every
server in the cluster – are we confused
yet? VMware are the market leaders in
Virtualisation and still adopt a processorbased licensing model, as do many other
hypervisor and software vendors. In 2012,
due to the consistently increasing uptake
in Virtualisation, Microsoft dropped their
processor-based licensing model and
moved to a per-core based model as CPUs
were becoming more powerful, enabling
each processor to handle higher density
workloads.
Next along came IT mobility, unified
communications and the freedom that came
as a result. This brought a completely new
dynamic to software licensing. Traditionally
software licensing was purely determined
on a device basis - each device required a
license, being it an individual application or
a Client Access License (CAL). Citrix are one
of the leaders in IT Mobility and connected
spaces, and one of the few vendors that still
offer a concurrent licensing model.
As demand increased for more connectivity
from anywhere and increased business
agility, Cloud became the next evolutionary
step
for
the
connected
business
environment. The vast majority of software
licensing has since moved to a user-

After the release of Windows 10, Microsoft
muddied the waters once more with their
free upgrade promise to customers, causing
further confusion in the industry as to how
this OS would be licensed in both the personal
and professional environment. As long as a
device is licensed for Windows 7 Pro, 8 Pro
or 8.1 Pro it is still eligible to upgrade to
Windows 10 Pro for free. Windows Enterprise
is only available as a paid upgrade option
but now Software Assurance is an additional
extra, rather than being compulsory. Over
300 million devices worldwide have already
upgraded, making Windows 10 the most
successful new OS launch Microsoft have
ever had. From all of Microsoft’s marketing
since release, they have also led us to believe
that it will also be the last operating system
release, as they move to an OS service
model, rather than continuing the traditional
product approach. After July 29th 2016 the
free upgrade promotion will expire, meaning
anybody wanting to upgrade after then will
have to pay for the privilege.
Following on from the success of Windows
10, Microsoft’s newly awaited server
operating systems will also change the
way it will be licensed. After the release of
Windows Server 2016, Microsoft will adopt
a core-based licensing model like that of
SQL Server. I wouldn’t be surprised to
see future releases of other applications
like Microsoft System Centre to follow suit
shortly after due to their close relationship
with Microsoft Windows Server. Microsoft
have also invested a lot of time and money
into the Azure cloud platform and with the
release of Windows Server 2016, I predict
that Microsoft Azure adoption will grow
and slowly help Microsoft claw back some
market share from rivals such as Amazon
Web Services.
With the adoption of private, public and
hybrid cloud, these alone can bring potential
‘licensing land mines’, especially around
Hybrid Cloud scenarios and Microsoft SQL
Server deployments.
These scenarios
usually require Software Assurance for
failover licensing, license mobility or
unlimited virtualisation rights. As cloud
adoption increases, a lot of social media
platforms are claiming that Software Asset
Management (SAM) is resigned to the
history books. They suggest that because
Cloud works on a per-user basis, it reduces
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the complication of licensing. I think this
couldn’t be further from the truth - I have
personally experienced a significant
increase in demand for software licensing
best practice since Cloud got ‘big’.
SAM isn’t an audit (as perceived by many).
SAM is a set of processes to apply software
licensing knowledge to assist in getting
a true picture of the software estate.
This then allows the IT professionals to
maximise software spend ROI, and in most
cases provide significant cost reductions.
This makes project adoption much easier

as hidden software costs are completely
removed from the process.
In most
engagements I have been part of, software
over-licensing has been the biggest
frustration for IT directors as it’s effectively
budget that could have been used more
efficiently or elsewhere. Even with Cloud
now simplifying some areas of licensing, it
still makes for an interesting day.
We are approaching the age of the IoT
and as devices become smarter and more
connected, this poses further questions
to the effects on the software licensing

landscape.
There are definitely some
interesting times ahead (well, for the
slightly eccentric Harry-Potter-types like me
anyway).
Could your licensing estate benefit from
the help of one of our specialists?
Contact Shaun directly at:

shaun.dibble@puredatasolutions.co.uk
or call 0113
information.

387 1070

for more

Pure Data Group completes Yorkshire 3 Peaks
By James Blackburn

We’re proud to announce that a group of our
staff successfully conquered the Yorkshire
Three Peaks over the May bank holiday
weekend, raising over £1,400 for charity!

UK’s most enduring walks, which many
people struggle to complete. The route is
a staggering 24 miles long, and includes
5,200ft of ascent.

In support of our group charity
Candlelighters Trust our team took it
upon themselves to take on the enduring
Yorkshire mountain range. In the past
members of our team have also taken part in
the Great North Run, Leeds Half Marathon,
walked on glass and climbed Snowdon by
night.

On average, the route takes around 12 hours
to complete. The peaks themselves can be
pretty hostile in poor weather; luckily our
trekkers were very fortunate to have been
blessed with some pre-summer-sun creating
ideal conditions for the route.

So far this year we’ve managed, collectively,
to raise £12,000 for Candlelighters through
these events and our own office based
fundraising.
If you don’t already know about the
Yorkshire Three Peaks, it’s one of the
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Congratulations to our brave team who
managed to complete this challenge for
such a great cause, clocking in at under 11
hours. Fortunately “Quit” doesn’t exist in
the Pure vocabulary, allowing our team
to achieve this despite sustaining some
injuries along the way.
This challenge marks the last in the chapter

for our financial year, but we have plenty
of exciting new announcements ahead
(including one on the back page).
We’d also like to take this opportunity to say
a massive thank you to all those who have
sponsored us throughout this campaign and
continued to support our cause from day one.
This achievement really wouldn’t have been
possible without the kindness of everybody
who contributed, no matter how small or
large. This is only just the beginning... watch
this space!
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IT Security
and Evolving
Threats
By Cliff Fox

I don’t lose sleep about IT security but it is a
constant concern and has been for me over
the last fifteen years. How do we protect
data, money and identity?
Hardly a month goes by without some
breach hitting the headlines; V-Tech,
TalkTalk, Ashley-Madison and of course
Donald Trump’s various businesses have
experienced several breaches during
March and April - anybody would think
he’s a huge target or something. Public
figures,
government
and
politically
sensitive organisations will always face a
higher threat. In fact just recently the UK
government published figures indicating
that 2/3rds of large UK businesses have
suffered some sort of breach in the last 12
months and that only 20% have a clear view
of the dangers. Large corporations can
generally afford to protect themselves but it
is the mid-market and SME businesses that
concern me most because security tends to
be reactive and sometimes considered only
after an incident. Some may not even notice
a breach for months or even years but there
are always better ways to protect yourself,
commercially and personally.

20 Years
Viruses have been around since the ‘70s,
gained notoriety in the ‘80s and started
to take hold as the Internet exploded in
the late ‘90s. I suffered my first virus in
1999 when ‘Melissa’ took advantage of
out-of-date anti-virus software. It took a
week to clear it up and was embarrassing
to realise that I’d relayed it to contacts in
my address book. When I joined another
company in 2000 it was already infected
with ‘ILOVEYOU’ and took significant effort
at the time to eradicate. When, three
months later, we were hit with a mailbomb
DOS attack, which virtually stopped email
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for two days, I started to take security much
more seriously.
I did what most people do; sought expert
advice, listened, read and worked out
what was needed. My resultant plan was a
tiered security system, combining different
solutions to mitigate risk and it’s served me
well; I haven’t had a virus for over fifteen
years – although I’d better not shout too
loudly about that.
Since then the security landscape has
changed massively; in 2003 ‘Slammer’
lived up to its name, crashing the Internet
within fifteen minutes of release and there
have generally been two or three headline
viruses per year since. ‘Stuxnet’ in 2010
may have been originally written to disrupt
SCADA (Supervisory Control and Data
Acquisition) systems (worryingly the type
of systems which control nuclear facilities).
Zeus’ targeted on-line banking and in 2013
‘Cryptolocker’ was the first big ransomware
to cause havoc. There have of course
been a multitude more and everyone will
remember their own particular ‘favourites’.

botnets continue to increase despite
concerted efforts by government agencies
like the Federal Bureau of Investigation
(FBI) to combat the threat. The highly
publicised ‘take-downs’ are the tip of a
sizeable iceberg.
Target, Sony and Anthem made headlines in
2015 but, according to CNSNews, 2016 could
be the year of ransomware. In February,
Hollywood Presbyterian Medical Center
paid $17,000 to regain access to its files
after they were encrypted in a ransomware
attack, and ‘KeRanger’ recently became the
first strain of ransomware to strike Apple
devices; it demands 1 bitcoin (about £320)
to release the files it encrypts. In January
Lincolnshire County Council suffered a
breach with a bitcoin ransom demand. They
have been quite tight-lipped on how they’ve
dealt with it, but they had to shut down all
systems for several days so the effect was
enormous.

Emerging Threats

Spear-phishing is on the rise and the latest
terminology is ‘whaling’, where faked emails
purportedly from a CEO or CFO target
managers with a seemingly legitimate
instruction. The new terminology may not
be the best, as a whale is a mammal rather
than a ‘big fish’, but it’s indicative of the
trend. In 2015 I saw, first hand, live examples
of targeted phishing where a compromised
small business server in Arizona was used
to generate spoofed emails requesting
senior UK company execs send financial
information. It failed due to the diligence
of the CFO but it may have worked in other
organisations.

It seems that malware writers in the last two
years have really got the cloud computing
message with vigour; many botnets now
seek homes in virtual servers rather than
their physical predecessors. Consequently,

According to the FBI, whaling scams alone
are up 270% from January 2015. From
October 2013 through February 2016, law
enforcement received reports from 17,642
victims, amounting to more than $2.3 billion

Like technology generally, the threat
landscape moves at a significant pace –
Trojans and spam no longer top the charts.
Cyber-crime is now big business and IT
is still susceptible to a 15 year-old in his
bedroom who is clever with code and little
else to do – look at the TalkTalk incident for
proof of that. It is this fast evolution that
businesses in general struggle with and the
pace is increasing.

in losses.
In February of this year the ‘Tiny Banker’
malware made headlines infecting many
major banking institutions in the United
States, including Chase, HSBC and Bank of
America using HTTP injection to force the
user’s computer to believe that it is on the
bank’s website.
All of the above are logical progressions
of what has gone before, however I believe
the biggest emerging threat is not from
the computer on your desk or your lap; it’s
the one in your pocket that you use to ring
home, listen to tunes and ‘like’ cat pictures.
The line between consumer and enterprise
mobile threats is blurred, but most IT
security experts recognise that they have
mobile threats in their enterprise. This will
be a growing concern for them as threats
continue to evolve, putting enterprise data
at risk.
Recent high profile studies focussed on
commercial mobile vulnerabilities like
Operation Pawn Storm, xSSER mRAT,
MasqueAtack,
WireLurker,
Pangu,
HeartBleed and more, are showing cyberthieves are making advancements toward
mobile as an attack vector.
Mobile
Remote Access Trojans (mRATs) provide
unauthorised, stealth access to mobile
devices. An attacker can exploit mRATs to
access information from devices such as
location, contacts, photos, screen capture,
and even recordings of nearby sounds.
Known mRAT players include HackingTeam,
mSpy, and SpyBubble. If you think about it
this is a very logical step for cyber-crime;
the thieves are following the money – the
phone in your pocket has become a digital
wallet containing your bank details, debit/
credit card information and your identity.
The smartphone may now be your wallet
but it’s even more than that – in lots of cases
it’s also your remote access to company
data and systems. Many people use an
app to access systems and usually they
go with what’s provided.
‘TeamViewer

Quick Support’ is a mobile support app
with over 5 million downloads in Google
Play. It communicates via a plugin over a
binder and when the main app initialises the
plugin, the plugin loads the certificate of the
caller and verifies that the serial number
of the certificate equals a hard-coded
serial number. In Android, each developer
generates its own self-signed certificate
to sign an app. This enables the developer
to decide the certificate’s serial number.
An attacker can exploit this and generate
a certificate with a serial number that will
match the plugin’s required hardcoded
serial number. The attacker can then create
an app signed with this certificate and that
interacts with the plugin. Then, the app can
bypass the plugin verification mechanism
and obtain full access to the device. The
Android platform accounts for over 95%
of mobile malware but it isn’t alone; virus
writers have cottoned on to the prevalence
of Apple devices and are writing specifically
for that platform more and more. I’ve had
Macs and PCs in tandem since 1984 and
many Mac users I know boast that they
‘don’t need anti-virus’ – think again!
Masscloud adoption moves the security
perimeter. As the Internet of Things (IoT)
develops and more and more devices are
connected, the threat vectors increase
substantially and as 5G and SDN become
mainstream, threats evolve and change.

Solutions
It would be easy to say ‘install these
components and your security will be fine’
– anyone who says that probably hasn’t
got your best interests at heart. Every
organisation has different requirements
and needs to balance security with
operational efficiency. MOD establishments
have completely different IT security
requirements to a commercial business.
Indeed, any organisation with general
public awareness may have detractors and
face Advanced Persistent Threat (APT)
as a consequence. Retailers are a high
threat target – that’s back to the thieves

following the money - but in general terms
there is a framework, which can suit many
organisations to minimise threat.
I’d recommend all organisations to consider
their IT security profile in terms of control
technology, policies and responsibilities.
Does the organisation have a robust IT
security policy? Does the Computer and
Telephony Policy / Code of Connection
negate plausible deniability?
Are the
control mechanisms appropriate? Are the
roles and responsibilities clear? Is system
and data access segregated, reviewed and
controlled effectively? What exactly is the
loss potential on differing endpoint devices?
There are many questions but if you’re going
to get secure you need to ask them, consider
potential loss and recognise that a breach is
inevitable – it’s about magnitude and loss
mitigation. Then you need to get the right
blend of technology to make the policies a
last resort - it’s about the proactive security
mechanisms to stop people doing the wrong
things. Prevention is better than cure, as
the adage goes.
My framework from fifteen years ago still
works well for most SME-to-Midmarket
organisations – three tiers with tight
controls and robust policies that should
never be required if the technology is
installed correctly, properly managed and
regularly (and accountably) maintained and
reviewed.
The evolving mobile scenario requires
appropriate control so I’d suggest that a
Mobile Device Management (MDM) solution
is appropriate for most organisations.

Conclusions
Technology continues to evolve and the
threats evolve with it. Techniques on
both sides continue to change but the
central issue remains the same: too many
organisations are unprepared for breach.
So do what I did back in 2001 – work out
what’s important, do something about it
and don’t lose sleep.
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Pure Data Group contributes £15,000 towards
Candlelighter carer salary: by James Blackburn

Image courtesy of Karen Turner Photography
I am proud to introduce the Candlelighters
Dinner Lady who loves motor bikes,
parachuting, glass walking and most of all,
her job.
After Stephen O’Brien (CEO) and Michelle
Lazenby (HR Director) attended an
incredibly inspiring and emotional ball held
by Candlelighters, it was brought to their
attention just how much of a struggle the
children at Leeds General Infirmary have in
keeping motivated to keep an appetite on a
day to day basis.
On
the night they commited to a
contribution of £15,000 towards the
salary of Elaine Townes, the Candlelighters
Dinner Lady who ensures kids keep their
energy up everyday and are motivated to
eat despite their lack of appetite.
Brian Curran, Candlelighters Corporate
Fundraiser, caught up with Dinner Lady
Elaine after a round on the wards, caring
for children with cancer at Leeds General
Infirmary.

How long have you worked as a
Dinner Lady?
About 8 years, although before this job I
worked in Leeds Hospitals, usually in some
form of catering for over 20 years.

Describe your typical day
I arrive early to work at 7am and check how
many children are on each ward to see if we
had any admissions and discharges over
the night. I attend the morning handover
to see how everyone is and to see who
has to fast before operations. By 8:30 I’m
asking the children what they would like for
breakfast. They may have had some toast
and cereal with a drink but some fancy a
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little extra something to get their appetite
going.
At

lunchtime

I

usually

provide

an

alternative to the lunch that is served here.
I have a secret supply of soup, pasta and
other delicious snacks that might tantalise
their taste buds. I have been known to run
to Greggs on the odd occasion to pick up a
sausage roll for a patient.

What’s the best part of your job?
Everything! I am part of the furniture here
and I love being with the children and their
relatives every single day. I must have met
thousands of people during my time here.

And the most challenging?
Well, it is inevitable that somewhere along
the way we will lose children. It’s naturally
very upsetting, especially after you have
built up a long relationship with them and
their families. I attend many funerals and
do what I can to support the families.

Do you also help with fundraising?
Yes, like most of the staff here I have done
my fair share of fundraising. I started by
throwing myself out of a plane, I shaved my
head and I have walked on glass.

And how do you relax away from
work?
If I am not babysitting my great
grandchildren I love nothing better than
climbing on the back of my husband’s
Honda VFR 800 Cross Runner and going
for a ride out to the East Coast.

In full leather?
Of course, what else?

Elaine, we’re truly honoured to make this
contribution to the great work you do every
day. Many of us have met you in person
and we think you are such a wonderful and
inspiring person.
Thank you, and long may your efforts
continue.

Pure Data Group establish
new partnerships
The Group is proud to announce new
partnerships with security providers
Mimecast and Barracuda. This enables us to
bring a number of new products to market, in
a time when our customers are at risk from a
growing threat landscape.
Mimecast and Barracuda are two of the
leading brands in computer security, and
offer some of the best networking, security
and storage products on the market. With
increasing popularity of cloud-based mail
platforms such as Office 365, it is essential
that we can offer our customers the most up
to date security solutions from the world’s
leading providers.
This wouldn’t have been achievable without
the hard-work and dedication of our staff,
striving to ensure they can provide the best
solutions and services to our customers.
Thank you for all your hard work.

