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welcome to the new...

...brand

From this point forwards, the group
and its constituent companies (Pure
Data Solutions Ltd and Servatech Ltd)
will be known as the pure technology
group.
We’re retiring our old names and
brands to move forward together,
as one group. As a combined entity,
our proposition is even stronger: we
provide the ultimate in IT services to
our customers throughout the UK.
This rebrand provides the foundations
for the group to achieve its strategic
plan to grow to a £40million
organisation within three years.
It’s an exciting time for our people,
customers and partners as we

continue to build on our strengths
together. We announced the rebrand
to a packed-out marquee at our most
recent (and aptly-named) customer
event; pure technology ’16. We
received some great feedback on the
day.
We’re also delighted to announce
that, alongside our new brand, we will
shortly launch a new group website,
with some great new videos and
exciting content. When unveiled, our
external image will showcase our
capabilities: our forward-thinking
technical vision, combined with our
unbeatable dedication to service.
You’ll notice that your communications
with the group are changing; email
extensions and footers, branding on
written communications and all our
marketing collateral has either been
updated, or will be in the coming
weeks. Our telephone numbers

remain the same, as do all details
that you currently use for invoicing
and purchase order purposes.
Additionally, emails sent to existing
email addresses will continue to be
delivered to their intended recipients,
but you’ll see their reply comes from
their new email address. Please store
and use this for the future.
We’re extremely excited about
the future and we look forward to
showing you more in the coming
weeks. If you have any questions at
all, please don’t hesitate to contact
your account manager.

“ three things matter:
our people
our customers
technology

“

We’re delighted to
announce some exciting
news: the Pure Data Group
has re-branded.

a word from the chief...
Stephen O’Brien
Where did the last three
months go?!
August 31st saw the first quarter
FY16/17 come to an end… as always, we
seem to be able to cram so much in…
take a breath!
The Euro 2016 security campaign
was a huge success, topped off by an
informative customer/vendor day at
our Wakefield office. Thank you to all
the customers who attended the event.
We’ve had great feedback and it was
a real success, so we’ll be sure to run
another again soon.
Then it was straight onto organising
our marquee event of the year: pure
technology ‘16. Blondie, fire-eaters,
magicians, a bunking bronco, gourmet
food, enough beer, wine and spirits to
sink a ship(!), plus some state-of-the-art
technology on show. A huge thank you
goes out to the team for their support,
but in particular, the core group of
individuals who worked tirelessly to
make it happen: David Hind, James
Blackburn, Simeon Banks, Kassie
Roper and Ed Bourne, encouraged and
supported with his creativeness by our

very own COO Mr Cliff Fox. The day was
special, very special. Check out the
‘movie in a day’ on our website. If you
missed this years, move quick to get
booked onto PT17!
Did somebody mention website? Our
new website is on its way, imminently!
We love it, we hope you do too…
especially the movies! Keep your ears
pinned for the razzmatazz of a launch
in early October ‘16!
And if that lot wasn’t enough… I am
delighted to announce that as of
9th September 2016, the business
rebranded its name to the pure
technology group (tptg). The name
now represents what we actually do:
we’re a technology business, we do
technology, and our team do it really
really well. We are tremendously proud
of our business, so we have taken our
brand to the next level to incorporate
our culture, qualities and values.
In between all of that, we managed
to spare some time to transform the
reception area at our Wakefield site.
We look forward to welcoming you to
it. Pretty smart stuff. Thank you to
Michelle for her efforts in pulling that

one off in record time.
After 19 years with the business, we
said our goodbyes to Steve Spence.
Steve started Servatech way back
in 1997, so it was a pretty emotional
moment for him and many others. We
wish him all of the very best in the next
stage of his professional journey.
Q2 is now well underway. In our next
newsletter, I look forward to reporting
on what has traditionally been a very
productive and rewarding quarter for
the Group. I have a good feeling about
this one! Record breaking?
Once again, thank you to the loyal and
dedicated team at tptg, and a massive
thank you to the hundreds of customers
that put their trust in us each and every
day. We genuinely appreciate your
continued support and encouragement.
Happy reading.
Stephen O’Brien
PS: We only went and won Company of
The Year at the Candlelighters Awards
in Leeds. Proud, proud moment for all
of us that have supported this amazing
charity over the years…well done team.

“we went to
InfoSec…
this was better”

On 9th September, we
hosted our biggest and
most successful customer
event… ever.
With 11 vendors, 16 technology
sessions and 100 attendees, it was
a day full of valuable, knowledgerich insights and some great
entertainment.
Our
hands-on-tech
area
was
particularly well received; the
world’s leading brands such as HP,
Barracuda and Huawei brought

along state-of-the-art technology,
including pre-releases in mobile and
tablet hardware, next generation
security equipment and the latest WiFi beacon technology. Our customers
got a ‘hands-on’ experience with the
technology that’s changing the face
of IT, and whether it was the latest
in cloud telephony or Microsoft
Azure, it was an experience that
was obviously valuable to all who
attended.
We were humbled to receive great
feedback, with 100% of respondents
finding the event beneficial along

with some unbelievable comments.
When our customers tell us that
the event was more useful to them
than some of the UK’s biggest IT
conferences, we know we’ve done a
good job.
The day progressed into the night,
and many of our customers joined
our staff and suppliers for an evening
of great entertainment. “Dirty
Harry” - one of the UK’s best Blondie
tribute bands - rocked the night
away, whilst our fire-juggling circus
performer and close-up magician
both astounded guests throughout.

It was a night to remember for the kids
too (and the big kids of course), with
bouncy castles, face-painters and a
bucking bronco amongst many of the
activities provided.
It was a truly memorable day and
night; you might have even been ‘lucky
enough’ to witness the eye-catching
dance moves, star-quality vocals and
bronco-riding skills of some of our
usually tame employees... we might
work in IT, but we certainly know how
to have a good time!
If you couldn’t join us this year, we
very much hope to see you at our next
event. Once again, a huge thank you
to everyone who was involved; roll on
pure technology ’17.

David Hind

Group Marketing Manager

huawei connect 2016, China
This journey began with a ridiculously early start by train, followed by breakfast in
Heathrow T5, and an 11-hour non-stop BA flight to Shanghai’s Pudong Airport.
I was travelling with a colleague of
mine, Amer from our Wakefield office,
and both of us have never ever been
to China. The closest I have personally
been to China is ordering a number 43
down at the local takeaway.
After the journey, the first thing you
noticed about China is the flatness of
it all! Remember, I am from a place in
Yorkshire where you have to put on
walking boots just to get a pint of milk.
Then we got a taxi, and realised that
the normal rules of traffic and driving
behaviour don’t apply in the slightest.
A car journey is like a strange game
of roulette; you don’t know if you will
get to where you want to go, or in
one piece! Thankfully, we got to our
destination without physical injury and
managed to see what we’d come all the
way out here to see: Huawei HQ, and its
bedazzling array of technology.
Huawei are one of pure technology
group’s
primary
partners.
We
recommend their enterprise hardware
to many of our customers and Huawei
is renowned for its leading technical
capabilities, versatility and speed.
Not only that, but when compared
to the competition, it’s price point is
incredibly compelling.
What we definitely learnt on this trip
is that Huawei certainly benefits from
scale. Their campus is bigger than I can
comprehend – it’s 2 square kilometers

and houses over
90,000 research
and development
staff (yes, 90,000,
just
in
R&D).
They’re renowned
for creating some
re co rd - b re a k i n g
stuff: IOPS busting
SAN’s, high-density
Wi-Fi and intelligent
n e t w o r k i n g
platforms are just
part of their story.
We were lucky enough to visit the
Huawei Connect 2016 Worldwide
Partner Conference and witness some
of their latest innovations. The storage
technology was amazing to start with
and its only getting better, and the
networking equipment even more so.
We couldn’t believe our eyes when we
saw the UC equipment.

This was definitely an interesting trip
from many perspectives: interesting
culinary choices, whacky races taxi
men, some VERY TALL buildings, and of
course some mind-blowing technology.
You can see why these guys are one
of the world’s biggest tech companies:
they are at the top of their game and
show no signs of slowing down.

The highlights:

What’s more, we’ve been granted
primary UK access to their latest
demonstration units, so if you want to
try any of it for yourselves, all you have
to do is let us know.

• esight unified management software
gives a single pane of glass for
infrastructure, regardless of vendor
• updated 802.11ac and nh with nextlevel analytics
• larger, faster SSD storage with
40TB SSD’s, and petabytes into 3U of
rackspace.

Simeon Banks

Group Technical Consultant
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company of the year!
We’re proud to announce that on 9th September 2016, the pure technology group
was awarded ‘company of the year’ by our company charity, Candlelighters.
We’re incredibly humbled to be
provided with this award and
we’re delighted that we’ve made
a difference to the thousands
of children and families that
the charity supports.
Candlelighters is a very special
charity that cares for young
people with cancer. Based at Leeds
General Infirmary, they provide
everything from dedicated relaxing
areas and playgrounds, to a hotel

and supportive arrangements for
families. They even provide a dinner
lady dedicated to supporting and
attending to children’s needs on the
ward; whether they’d like a drink
of juice or a Greggs sausage roll,
Elaine is always there to help.
The team at pure technology
have raised thousands of pounds
throughout 2016, with activities
ranging from a sponsored trek
up Snowdon, to monthly salary

donations. The company also
decided to fund the salary of
Elaine – the children’s dinner
lady – a person we think is truly
remarkable in her efforts.
Thank you very much to the judges,
and we look forward to another
year of fundraising. If you’d like to
support Candlelighters, you can
donate at candlelighters.org.uk.

telephony, reimagined
PROBLEM
It’s already been two years since BT
announced that they were ceasing
Integrated Services Digital Network
(ISDN) in 2025. This might seem
a long way off, but with millions of
customers still to migrate and little
further investment in existing ISDN
lines likely to take place, switching to
more sophisticated Session Initiation

Protocol (SIP) technology should be
seen as a priority for any IT Manager.
In the past this was a job for the
telecoms department, however this
role is now predominately being
covered by the IT Manager. A recent
survey by telecoms analysts found
that over 52% of IT Managers now
also have responsibility for telecoms.
In spite of this, the same survey
revealed that nearly 70% of IT

Managers have heard of SIP, but don’t
know or fully understand what SIP is,
despite it being the next big product
in telecoms.
Landlines now make up less than
30 percent of UK voice telephony
connections according to Ofcom,
being replaced instead by more
sophisticated and cost-effective
technology.

WHAT IS SIP?
SIP trunking is a form of Voice over
Internet Protocol (VoIP) and streaming
media service based on the Session
Initiation Protocol (SIP). This has
enabled telephony providers to deliver
voice traffic via an internet connection,
rather than traditional telephone
lines. SIP can run multiple software
applications such as voice, video, and
other streaming media applications,
for example desktop sharing, web
conferencing, and shared whiteboard
solutions.
Paul Wakefield, SIP Product
Manager at Gamma stated:
“Elements such as call recording,
voice
mail,
intelligent
Disaster
Recovery
(DR)
call
plans
and other features are beginning

SIP vs ISDN
SIP trunking is a very flexible and
powerful form of communication. It’s
a solution that enables businesses
to streamline their communication
costs and resources by routing calls
through internet circuits as opposed
to the more traditional ISDN lines. SIP
lines can be up and running in minutes
with a substantially reduced setup fee.
ISDN can take weeks to install, with a
significantly higher install cost. SIP’s
key feature is that it runs over a data
circuit, so the removal of the physical
ISDN phone lines makes it much
easier to manage and implement.
SIP is delivered via an Assured Data
Circuit, which makes it a ‘virtual’
phone line rather than physical wires
of ISDN. SIP is highly scalable and
calls are typically up to 50% cheaper
than traditional ISDN lines. Whilst
the SIP trunking market growth has
been steady. Around 400,000 ISDN
channels will be converted to SIP
this year, and there are already over
1.6 million SIP channels in the UK. By
2025, BT has a goal to migrate all end
users from its ISDN network to an allIP network.
But it’s not just the cost savings
that make SIP such an attractive
proposition, it also offers a level of
flexibility that traditional ISDN simply
can’t provide. As workforces continue
to gravitate towards more flexible
working patterns, the demand for
office solutions on the move is only

to appear as network services,
and this trend is set to continue
and accelerate as service providers
look to differentiate themselves
from each other and align services
to the trunk itself as opposed to
separate platforms, the PBX or
even hosted provision.”

BENEFITS
As you can imagine, in a revolutionary
digital age transferring voice and media
communications to an internet based
platform provides many benefits.
•	Keep the same geographic number
when moving offices with no call
forwarding costs.

•	
Continue working if you have
to relocate temporarily in an
emergency.
•	
Cut back on the number of lines
your business needs and reduce
the number of PBXs you need to
maintain whilst still keeping full
control of your telephony.
•	Reduce costs – cheaper connectivity
than ISDN, up to 25% cheaper calls,
free internal calls and up to 50%
lower line rental costs.
•	Great call quality and business-grade
resilience.
•	Compatible with Skype for Business
and other conferencing solutions.

•	Add lines, take them away, split calls,
make changes easily – you’re in
control.

going to increase over the next ten
years.
SIP enables employees who are
working remotely to have calls made
to their desk phone automatically
delivered to their smartphone or PC,
without incurring any forwarding
charges.
This also applies if the line is busy, or
if an office is hit with an unforeseen
event, like a local network failure,
severe weather or fire damage. SIP
trunking minimises these problems,
allowing a business to keep working
through every eventuality. So let’s
not underestimate the importance of
that. A recent survey found that for
63% of respondents, it would take
less than two hours of being unable
to make or receive calls before a
business suffered reputational or
financial damage.

IS MY CONNECTION
STRONG ENOUGH?
A good data connection is essential in
order to run a SIP solution effectively
and to make the most of all the
additional benefits that come with it.
We can easily identify if your current
internet connection can support a SIP
solution and can recommend the best
package for you.

image here

CONCLUSION
SIP is going to play a pivotal
role over the next 10 years
in setting the future proof
functionality of voice, video
and media collaboration. Many
business are unprepared for
the changing communications
requirements, but we can help.
Contact our solutions team on:
0113 467 1606 or telephony@
tptg.co.uk to discuss the
benefits of SIP Trunking.

Mike Blesic

Telephony Specialist
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Life on Mars for the millennials
I re-watched the BBC’s ‘Life on Mars’ recently and if you haven’t seen it you should. Modernday English Police Detective has an accident and wakes up in 1973. Philip Glenister as
Gene Hunt is brilliant and the story plays heavily on social nostalgia, punctuated by the
era’s music.
The series caricatures work in the 1970’s
but it’s not that far from the truth. This
was pre-computer but even in the early
‘80s the smoky offices, overt sexism
and the boss ‘do what I say’ mentality
was a world away from where we
are now.
It got me thinking and comparing work
then and now but moreover it made
me think about what work will be like
in years to come and about the fact
that people born in this millennium
are now entering the labour market
over the next five years. I believe their
expectation of work is very different to
previous generations.
For the last few decades’ people have
chosen to work further from their place
of birth; the huge increase in University
education is partly responsible but
globalisation and increase of choice
are also big factors. A study by
PricewaterhouseCoopers (PwC) last
year showed that by 2022 ‘millennials’
(those born in or after 2000) will
make up 50% of the global workforce,
overtaking the then largely retired
baby-boomers
and
generation-x.
As companies compete for the best
talent it is the work in progress now
by the best employers that will yield
future success. In summary we have
to build work around the expectations
of millennials now and there is one key
defining characteristic of a millennial;
they are digital – having grown up with
the Internet they have expectations of
technology at work and right now IT in

Credit: BBC
the Workplace’ reveals that in 2008,
75% of the workforce expected to
have between two and five employers
in their lifetime but now over a quarter
expect to have six employers or more,
compared with just 10% in 2008. The
millennial generation put their personal
learning and development as the top
priority and in second place they want
flexible working hours. Money comes
in at a surprising third place but a big
factor is the technology they work with.
With technology dominating every
aspect of millennials lives, it’s perhaps
not surprising that 41% say they prefer
to communicate electronically at work
than face to face or even over
the telephone. Millennials
routinely make use of their
own technology at work and
three-quarters believe that
access to technology makes
them more effective at
work. However, millennials
feel routinely held back by
out-dated technology and
working styles. In this case
Bring Your Own Device
(BYOD) is by stealth, but
everywhere.

grown up with
“ Having
the internet they

most organisations disappoints.
Innovative employers are doing the
right things now and this goes way
beyond beanbags and coffee bars.
The PwC study entitled ‘Reshaping

“

have expectations of
technology at work…

An effective technology strategy to
engage and retain these workers will
be critical to an organisation’s results.
Millennials will expect a workplace
technology ecosystem that includes

social networking, instant messaging,
video
services,
knowledge
and
delivery hubs, enabling this generation
to instantly connect, engage, and
collaborate with colleagues, managers
and third-parties in ways that are
natural to them, leading to better
productivity.
It causes a re-think doesn’t it? Banning
social media at work won’t attract
talent, quite the reverse in fact, it has
to be promoted. Email doesn’t do it;
this generation want the Messenger
or Snapchat experience and in a few
years the staple of the office desk,
the telephone handset, may be viewed
as the fax is right now - archaic. It’s
deeper than just the apps though,
millennials want flexibility; this is the
mobile generation so everything has to
work everywhere.
So what are the best employers doing,
companies such as Apple, Facebook
and Google? Yes, they have got the
beanbags and coffee bars but more
importantly they provide the technology
experience that Millennials are seeking:
modern, mobile, collaborative and
social. They have a talent strategy,
which is inclusive, they ask what their
people want and need – they listen, act
and listen again. It’s a fundamental part
of development. They provide a coach
not a boss, they encourage their people
to come up with new ideas, select the

Which three benefits would you most value from an employer?
% ranking each 1st place
Training and development

22%

Flexible working hours

19%

Cash bonuses

14%

Free private healthcare

8%

Pension scheme or other retirement funding

6%

Greater vacation allowance

6%

Financial assistance with housing

5%

Company car

4%

Assistance in clearing debts incurred whilst studying

3%

Maternity/paternity benefits

3%

Subsidised travel costs

2%

Free child care

2%

Access to low interest loans/borrowing options

2%

Time off work to do community/charity work
I’d prefer no benefits and higher wages

Regardless of scale I believe that work
must be an environment where people
want to belong, they enjoy it, they have
friends rather than colleagues and
they feel a part of it. Values have to
be real rather than corporate ‘me too’
statements. Moreover, people have to
be able to progress and develop to reach
their true potential and employers have
to realise that regardless of how good
it is that many won’t stay forever. The
attraction, development and retention
methods have to be nothing short of
superb.
The technology stack has to be right
too, it has to fit with the workforce
or the organisation will simply not
attract and retain the clever people
that make a difference. Don’t forget,
this is the generation that doesn’t
switch off, they’ll work at odd times,
they’re interested in work/life balance
and they’re more socially connected
than any other generation. So work
technology has to blend with social, it
has to be always on, from anywhere,
and the Internet is the platform not the

4%

OS. In terms of apps,
that
landscape
changes
rapidly
but the millennials’
requirements can be
met with inclusive
design
around
communication,
messaging
and
collaboration
tools
available now – crossOS,
cross-device,
responsive
and
adaptive. This is really
the web at its best,
beyond the constraints
of SharePoint with a mix of structured
and unstructured data, mashups and
public cloud feeds with new company
apps having a brilliant UX/UI.

Base: PwC graduates

technology dominating every
“ With
aspect of millennials lives, it’s
perhaps not surprising that 41%
say they prefer to communicate
electronically at work than face to
face or even over the telephone.

Beyond the technology I believe the
best companies have to re-focus on
results not hours. If teams are given
an achievable mission, with the right
tools that they’ve helped to select or
build and with the right coaching then
I believe they feel more empowered,
more involved, more likely to succeed
and they’ll feel it’s much less like Life
on Mars.

“

tools and they think ahead. This is
not just the technology giants either;
companies such as American Express,
Toyota and Sky are doing it too.

1%

Credits:
Fortune Magazine - ‘Best companies
to work for’
PwC - ‘Reshaping the Workplace’
Wired Magazine – ‘The Rise of
the Millennial Workforce’

Cliff Fox

Group Chief Operating Officer
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welcome to the team
Over the past 3 months, we’ve been delighted to welcome another 14 staff members to
teams across both offices. Here they are - welcome to the pure technology group family.

Amanda Harrington

Dan Hepworth

Service Desk, Wakefield

Mike Blesic

Sales, Leeds

Andy Birks

Gary Saunders

Sales Director, Wakefield

Nathan Anderson

Service Desk, Wakefield

Anne Davison

James Ingham

HR, Group

Service Desk, Wakefield

Anthony Preston

Jo Northfield

Service Desk, Wakefield

Purchasing, Leeds

Becky Brockman

Michael Banks

Accounts, Wakefield

Sales, Wakefield

Sales, Leeds

Stephen Padgett
Service Desk, Wakefield

Sylvester Lake

Service Desk, Wakefield

Sales, Leeds

Meanwhile, we’ve also had several promotions throughout the group which we’d like to give special congratulations to:
Richard Knight, Kassie Roper, Simon Hammond, Richard Roberts, Russell Houseman and Mark Jones.
Congratulations to all of you!

Gary Saunders joins pure technology group
board of directors.
We’re proud to announce
thay Gary Saunders has
joined the group in the role
of sales director.

I’ve worked with Gary
before so he was a very
obvious addition to
what we are trying to
achieve here,” he said.

Gary’s career to date includes Thus,
Outsourcery and SICL, where he has
held board and leadership positions.

“We want to grow
the group from its
£20m revenue now to
approximately £40m.
We are already very
successful
but
we
can see opportunities
to do more and do even better.
Enhancing service to our customers
is a fundamental part of the strategy
and that requires customer-focused
people”

Cliff Fox, Group COO has led a major
recruitment push to hire the talent to
deliver the group strategy.
He hopes to add a further three
acquisitions to the group in the next
three years, following the merger with
Servatech in 2014.
“I’ve been with the group for nine
months. In April, we created a new
strategy. Key to that is the right people
in the right roles, to get us where we
want to be and to develop the business.

Gary, who is responsible for the
services division, said that our growth
ambitions are what attracted him to
the position, and confirmed...

“It’s the potential of where we can
go and the opportunity we have as a
group. I think in two or three years’ time
this group will be a major force in the
technology sector. That opportunity is
as exciting and challenging as it will be
rewarding,”
Welcome to the team Gary.

