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Acquisition

p2

Read all about PTG’s acquisition of Wiganbased IT services organisation - Keytech
Managed Solutions Ltd. Geographic expansion
continues to be a focus for the Group going
into 2019.

also inside...
pt19

p5-6

Get the latest on pt19... This year’s event is
entirely about enhancing the existing platform.
Improved AV facilities, more diverse technology
exhibitions, TED style talks and of course, even
more technically rich content.

23% Growth

p7

Read about PTG’s largest annual revenue growth,
ending the 2017-18 financial year on £27.8m; a
23% organic uplift in the second year of PTG’s
ambitious three-year growth plan – created in
2016.

IT expertise. innovation.

world-class service.

The Erith Group

p11

Read how PTG increased The Erith Group’s
security by introducing biometric access
control and drone imaging, plus enhanced
WiFi coverage accross their sites using a stateof-the-art Aerohive wireless solution.

Stephen O’Brien
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Our business continues to progress, grow and develop at an
exponential rate.
Q2 FY18/19 was a huge success, experiencing growth across all areas
within our wonderful business. More customers, more orders, more
contract wins, more people join the pure technology group (PTG)
family, more investment in systems and solutions to make us better…
I owe a huge thank you to our epic team for their continued drive and
enthusiasm.
Another significant development within our business was the
successful acquisition of Keytech Managed Solutions Limited in
Wigan. A wonderfully successful business sharing many of the values
that we do. We’re really looking forward to working with Steve and his
extended team over the coming weeks/months. Lots of synergistic
value to take advantage of for both entities. For PTG, and as part of
the business strategy set out in April 2016, this continues our drive to
have a significant footprint throughout the UK… more to come, watch
this space!
In the last newsletter, I predicted a record breaking year… with six
months under our belt, I am more encouraged than ever to see our
business break new ground and break many records this financial
year… so much untapped opportunity.
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Northern Gas Networks

As always, this is only possible because of you, our brilliant, loyal and
encouraging customers. You continue to show faith and put your trust
in our team. On behalf of the team, I would like to thank you once
again for your business support, it genuinely means a lot. We won’t
let you down.

10 purevr

Our newsletter is designed to keep you up to speed with what’s
going on at the pure technology group (lots!). I hope it ticks the
boxes and you see the value. If you have any ideas on how we can
improve our communication, please feel free to contact me direct at
stephen@tptg.co.uk.

11 The Erith Group

Wishing you a healthy, successful and positive 2019!!
Make sure you follow all of our social media channels to keep up to
date with everything going on within the Group. Details below…
Enjoy the read.
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acquisition
PTG rounded off 2018 on a high after
announcing the acquisition of Wiganbased IT services organisation –
Keytech Managed Solutions Ltd.
The self-financed deal will see the
group increase annual turnover beyond
£30m and increase personnel to 120+.
This news follows PTG’s announcement
that the business completed its 201718 financial year on a record £27.8m
– the highest in Group history – which
equates to 40% growth over the
previous two years.
Setting out an ambitious three-year
growth strategy in 2016, PTG’s aim
is to close 2019 on £40m revenue.
And following the Group’s previous
acquisition of Servatech Limited,
adding Keytech – with its £2m+ annual
turnover – means the company is well on
track to hit this key financial milestone.
The deal will also expand the Group’s
geographical footprint, with the
Wigan-based Keytech offices now
complementing PTG’s existing sites in
Leeds and Wakefield.
The acquisition will focus on adding
customer value by extending the cloud,
DataCentre and IT managed services
capabilities of both organisations.
This is a world in which Keytech has

over 25 years’ experience, supporting
organisations ranging from global
enterprises to business start-ups, and
underpinned by an advanced Network
Operations Centre.
“I’m really pleased to welcome our
Keytech colleagues to the team, as
we share so many similar values.
Adding its 25+ years of experience to
our existing model is a tremendous
opportunity for us to pool knowledge,
resources and capabilities, as well as
realise much bigger joint ambitions.”
Stephen O’Brien, pure technology
group CEO

without huge change.”
Keytech Managed Solutions Ltd was
advised by Lockett Loveday McMahon
Solicitors, based in Manchester, and
pure technology group was advised by
Shulmans LLP of Leeds.
This is not the end of the acquisition trail
though, as Cliff Fox, pure technology
group COO, explains: “When we wrote
the strategy in 2016, we envisaged
acquisitions
along
with
organic
development to model our projected
growth. Geographic expansion was a
big part of that and will continue as we
search for the next suitable company –
ideally within the M25 radius.
“With new strategic services launching,
Keytech coming on board and further
acquisitions in the pipeline, we have
another big year ahead of us.”

From left to right: Cliff Fox, Steve Critchley, Stephen O’Brien, Geoff Botting

Steve Critchley, Managing Director
of Keytech, added: “Joining the pure
technology group is an incredibly
exciting prospect. Giving us access to
a larger supply chain and a great sales
and marketing engine, it will make a
real difference to the business, our
customers and our staff. We can see
clearly how we’ll fit in from day one

Geoff Botting

Group CFO
Richard Knight

Technical Service Director
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naked calendar
Our staff stripped-off to take part in the PTG
Naked Calendar, with all proceeds going to
Candlelighters.
Candlelighters supports families facing children’s cancer
in Yorkshire. It’s an amazing charity that gets involved in
all sorts of different projects to help ordinary families face
extraordinary circumstances.
This was one of several activities PTG took part in across
2018 to support Candlelighters. PTG covered all production
and material costs too, so that Candlelighters received all
the proceeds from every calendar sold.
PTG managed to raise £1,500.00 from calendar sales,
contributing to PTG’s total fundraising of £60,000.00. I
would like to say a very big thank you to all of our staff
members who stripped-off to support this cause, and to
all customers / suppliers / staff who ordered a copy!
Thank you all for your continued support. Keep your eyes
peeled for more Candlelighters activity in 2019!

all proceeds to
Michelle Lazenby
Group HR Director
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people
Over the last quarter PTG
welcomed 13 new starters to the
group.

Christopher Radford
Account Manager
Leeds

Daniel Bryant

Service Desk Engineer
Wakefield

Carl Dalton

Account Manager
Leeds

Neil Oldham

Solutions Architect
Wakefield

Steve Fells

Group Systems Manager
Leeds

Lee Thatcher

Business Manager
Wakefield

Rui Cipriano

Account Manager
Leeds

Jake Hackford
Project Manager
Wakefield

Alexandra Gibson

Assistant Accountant
Leeds

David Kerridge

Service Desk Engineer
Wakefield

Joe Curran

Account Manager
Leeds

Barry Wilson

Service Desk Engineer
Wakefield

Graham Cross

Solutions Architect
Leeds
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This year is about enhancing the event
even further. Improved AV facilities, more
diverse technology, TED style talks and of
course, even more technically rich content.
This year there will be central theme of
AI (Artificial Intelligence) throughout the
entire event. It’s been the buzzword of
2018 - from MercedesMe, to AI enabled
toothbrushes... AI is shaping the world around
us and pt19 will showcase some of the most
impressive AI technologies on the planet.
Keep your eyes peeled on February 15th for
more exciting announcements.
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23% growth
pure technology group has
recorded its largest annual
revenue growth in the
Group’s history.
The 23% organic uplift comes
as the Groups second year of its
ambitious three-year growth plan –
outlined in 2016 – reaches a close,
meaning that PTG ends the 201718 financial year on £27.8m. PTG
is aiming to increase this further to
£40m...
Contributing to this bottom-line
boost is the company’s substantial
investment in its existing suite of
services, expansion to London,
noteworthy achievements in the
contracts market, inclusion in
the UK Government’s G-Cloud 10
framework and an industry-leading
tech expo – to name but a few.
Extensive development of the
organisation’s
newest
service
concepts – pureVR and pureIoT – will
play a crucial role in strengthening
its competitive advantage in the
digital tech arena. Existing services
have led to a roster of successful
projects with customers such as

BetFred, JCT600, SuperBreak and
RSPB, in 2018 alone.
Positioning itself as an innovator
in the tech sector, PTG also held
its annual tech expo pt18 – the
largest event of its kind in the
North of England – in June. Over
600
professionals
attended,
with keynote speakers including
Jamie Bartlett, Sarah Shields, Neil
Sawyer and Will Greenwood – all
sharing trailblazing tech insights
with like-minded IT experts about
key findings from the dark web,
hyper-convergence technologies
and assisted reality advancements.
Planning is already underway for
pt19 – with an Artificial Intelligence
theme – which aims to be bigger
and bolder than the company’s
three previous events.
We’re an incredibly people-centric
business, dedicated to innovating
with emerging technologies and
digital trends – as well as being
driven to deliver tailored solutions
that meet an ever-accelerating
customer demand. Our Augmented,
Assisted and Virtual Reality
products aim to revolutionise the

way training is carried out across
every sector and also optimise
business operations – especially
where productivity and bottomline benefits are concerned.
PTG’s spearhead approach to
technology sees the Group hold a
chain of global partnerships with
many global tech brands – including
DELL EMC, HP, Huawei, Lenovo,
Microsoft and Mimecast – and it
is one of only three UK partners
authorised to distribute Toshiba’s
pioneering dynaEdge smart glass
solution.
Further expansion and investment
of the firm’s existing product
offering will be key in driving
forward the business’s ambitious
growth targets in the coming year,
as well as further acquisition and
continued investment in its core
success and biggest asset – its
people.

Cliff Fox

Group COO
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how do I.... successfully grow a
business from a standing start??
Stephen O’Brien, Group CEO, shares
his top tips on how to successfully
grow a business from a standing start.
Business growth is a key objective in many
corporate strategies, but when you’re at the
very beginning of your journey, how can you
guarantee success from the word go?
If you’re confident that you have a product
or service people want, don’t allow the lack
of capital to deter you from achieving your
goals.
By persevering, getting creative, seeking
support, and differentiating yourself, you
can successfully start and grow a firm that
will stand the test of time.
Use services to generate cash flow and
fund a product-based business
Starting a service-oriented organisation
is easy. First, you provide services - then
you collect funds. However, a productbased company often requires significant
up-front capital to get it moving. If you’re
in this situation, consider selling services to
generate cash flow and to build up funds.
Be prepared to roll up your sleeves and be
tenacious
The only real way to start generating
revenue for your business is to roll up your
sleeves and set to work straight away.
There’s no easy shortcut to profit. But, if
you’re confident you have a product or
service people want, you can propel your
way to the top.
During the first two years of business, I
knocked on doors, worked the telephone,
closed my own deals, delivered the goods,
and as a result, collected the cash! Over that

time, I paid myself the absolute minimum,
but I – and the team – believed that what we
were building would be successful. I was,
as billionaire entrepreneur Elon Musk once
said, “hell-bent on making it work”, so the
hard graft eventually paid off.
Get creative with funding sources
Traditional entrepreneurship philosophy
dictates that to be successful, you should
stick with one thing and not deviate from
it. But desperate times call for desperate
measures. If you’re having trouble finding
access to funds, be imaginative!
Why not use current resources in new
ways? Don’t worry if you enter a cash
flow crunch at the start – this happened
in my first business, Pure Data Solutions
Limited. We had around 24 employees, and
I wanted to protect everyone’s jobs. So, we
looked at our departments and employees’
skill sets to see where we could generate
revenue. We invested in the team – training,
technology and new recruits – to ensure we
had a catalogue of expertise to complement
our suite of products and services. From
this, we landed new business deals with
Betfred, Swinton Insurance and Sony Music,
to name but a few.
Why not get a credit line? It’s not uncommon
for most start-ups to rely on a line of credit.
Some banks or financial institutions offer
credit designed to allow growth in the early
stages of business, but a word of caution.
To prevent getting bogged down in debt
when you are trying to expand your firm,
keep purchases to a minimum.
Don’t compromise on the big Cs – culture
and customers
Vision. Purpose. Core values. Write these

things in stone and never budge, because
they’re pivotal for creating the right
working environment and culture. Many
entrepreneurs I see fail to ‘bend to the
market’ and adapt to what their customers
are telling them. Listen to your customers
and keep an eye on market movements!
It’s a marathon, not a sprint
Building a business is neither for the faint of
heart nor the speed demon. Devise systems
for the long-haul and focus on smallconnected phases. It takes 26,364 steps
– of 7 inches each – to climb Mt. Everest,
and that’s starting from half-way up at
Basecamp. Share your goals and strategy
with the team, so they can see the piece
they represent in the wider puzzle, and
always communicate progress. Be humble
but celebrate the successes, be honest in
your appraisal of the areas that need work,
never get complacent, and never ever give
in.
Build your business and the brand as if
you’ll own them forever
Maybe you’ll look to cash in and sell your
business one day. Should that be the sole
reason you are building it? Maybe, maybe
not. When you start to create a company
based on passion and customer-driven
purpose, you build a far more valuable
enterprise. Those in it to make a quick buck
rarely succeed in realising the true value
and in many respects, seldom succeed at
all!

Stephen O’Brien
Group CEO
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Northern Gas
Networks
pure technology group
is
pleased
to
announce
its
successful entry on to the
Northern Gas Networks supply
framework, with a 3-year
contract which began on the 1st
of November 2018.
PTG is now one of four exclusive
providers of IT hardware and
peripherals to the Northern Gas
Networks with an estimated
contract spend totalling £3m over
the next 3 years.
The Northern Gas Networks
deliver gas to 2.7 million homes
and businesses in the North East,
Northern Cumbria and Yorkshire.
They serve a 25,000km² area within

Richard Williams

Business Manager
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the North of England, spanning
large urban centres of population
and rural areas. As well as directly
employing around 1,300 people,
they also provide regular work
to around 800 contractors. The
Northern Gas Networks also own
37,000km of pipeline – a distance
equivalent to travelling from Leeds
to Sydney and back again.
This contract is the third public
sector framework the group has
successfully entered in the last
three months. Securing public
sector frameworks has always
been a key objective for the group
and will remain a focus area for the
foreseeable future.

5

ways VR
will change
your business

Whether your reality is
virtual, augmented, blended,
mixed or actual; 3D imagery
is changing the world and
the impact on business in
the coming years will be
significant.
Virtual Reality (VR) and Augmented
Reality (AR) presents a variety of solutions
to all kinds of businesses, from large
conglomerates to small micro-enterprises.
In recent years, enterprises have shown an
appetite for these technologies, whether
it’s introducing them into their products
and services, or even into their office
environment. Far away from the consumer
entertainment perspective, a momentum
is slowly building in business for AR
and VR. Testing and implementation of
these immersive technologies into workrelated applications and enhancing their
capabilities is becoming more predominant
than ever before.
Here are the 5 main ways in which we
believe VR and AR will change and impact
your business in the next 3-5 years:

1. Product modelling, designing and
prototyping
Because it is tremendously more costeffective for a business to design a product
or a complicated component of a large
machine virtually, businesses have started
to implement virtual product prototyping
processes. This is saving businesses huge
manufacturing and production costs.
Immersive simulations can also be used for
testing and troubleshooting.

2. Immersive media experiences
It’s pretty obvious that virtual reality can
transform the world of media - particularly
for businesses, it means that they can
advertise in ways never imagined before.
The level of engagement and richness of

the message that such advertisements can
deliver is priceless. Immersive branding
experiences can really make brands occupy
the mind space of audiences like never
before, and VR is leading the way with this
movement. Beyond the traditional floating
logos and mascots seen on exhibitor floors,
marketers can now utilise holograms to
create stunning and impactful promotions.

3. Novel business opportunities
Apart from enabling businesses to
innovate in several aspects of their
business processes, VR is also helping
innovators create novel businesses with
these technologies at the core. VR cafes,
for example, could soon be a reality. Just
like traditional cafes, these social places
will act as gateways for people looking
for augmented and virtually enriched
experiences. These cafes could offer
options such as games, social media
experiences, team-building exercises,
3D book and content experiences, and
virtually enhanced meditation.

4. HR and training
No matter the sector, all businesses
have to train their employees; having VR
enabled training allows businesses to
deliver a considerable range of detailed
information in an engaging way in order to
help employees absorb more information.
Customised interactive VR environments
create safe and consistent training sessions
for staff and employees. AR overlays allow
for real-time instructions for assembly,
manufacturing and troubleshooting. An
example of VR training would be teaching
someone how to operate machinery,
or even using a VR headset to practice
presentation skills. It may sound like a
science fiction movie, but yes, smart
glasses or head-mounted displays can help
workers to perform manual tasks.

the real-time feedback to your workforce.
Helping them to perform with high levels of
precision. Furthermore, you can remotely
access and guide your colleague who
is working on high technical issues to
troubleshoot a problem.

5. Apps for customer convenience
Customers are becoming more impatient
and expect to have seamless shopping
experiences. AR apps allow customers to
view product sizes and features online.
IKEA, for example, has released an app
using AR technology to ‘try before you buy’.
It allows you to reposition everything and
anything in the room in addition to moving
items closer or further away from each
other. In real estate markets, VR platforms
allow home tours to people from anywhere
across the globe.
It is always good and refreshing to
incorporate the latest trends and
technologies into the work environment.
This technology has the potential to
enhance both productivity and efficiency,
as well as improving the use of resources.
In order to offer the best services and
products to customers, it requires an
immense amount of hard work and
knowledge.
AR and VR offer broad benefits to
enterprises, from healthcare to aerospace
sectors. The ongoing improvements
in the performances are broadening
the capabilities and opportunities of
the applications based on AR and VR
technologies.
To find out more about how these
technologies
could
impact
your
organisation, get in touch with our team via
hello@tptg.co.uk or take a look at purevr to
explore these applications further.

The AR/VR enabled devices can provide
instructions, maps, part names and even

Simeon Banks

Group Technology
Manager
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background.
The Erith Group is a multi-award-winning
specialist contractor with over half a century
of complex enabling works experience.
Currently occupying the position of the
World’s third largest demolition contractor,
Erith leads by example by consistently
delivering a better than best practice
service for its customers. Since its
formation in 1967 the company has grown
to form a Group comprising: Erith Holdings
Ltd; Erith Contractors Ltd; Erith Haulage
Ltd; Erith Plant Services; Erith Training
Services and Swanton Consulting Ltd.
Erith’s primary business is to service
the construction and related industries
through its Enabling Services comprising of
demolition, asbestos removal, remediation,
earthworks,
infrastructure,
basement
reconstructions, waste recycling and
haulage.

challenge.
Erith’s company ethos is one of quality of
service and client satisfaction. In order to
achieve this, the company needed a variety
of solutions to better support its team due
to the number of offices and construction

sites they work from. This included being
able to provide secure connectivity to
corporate services.
Erith’s existing WiFi system wasn’t
providing their staff with the connectivity
and speed needed to run their day-to-day
operations as the system wasn’t connected
throughout the business. They therefore
required a solution that would be hosted
at head office then rolled-out to multiple
sites, seamlessly connecting the Group to
the same WiFi network with a robust and
secure authentication mechanism.
Due to the nature of the business, Erith also
required a system to ensure that site entry
was safe and secure at all times – only
allowing authorised personnel on site.

solution.
To address the connectivity issues, an
Aerohive wireless solution was rolledout to its head office, branch offices and
construction sites. This provided Erith
Group with a seamless WiFi connection
across all of its offices and sites, as well as
increased coverage and connectivity.
In addition to this, PTG installed biometric
fingerprint recognition systems linked up

to a turnstile, which meant that they could
easily keep track of who is on and off site at
all times. This solution also enabled Erith to
easily manage the many levels of access/
permissions for its workforce.
PTG also worked with Erith to provide
drones and thermal imaging software used
by its engineering department to map
landscapes when moving materials on
remediation sites. The drone footage is also
used for ErithTV, delivered across television
monitors located in several on its site
canteens – allowing staff to see numerous
projects in an efficient, illustrative and
social manner. Erith also use the drones to
view the integrity of gas holders in a safe
manner allowing access to inspect the top
of the structures without the need to work
from height, keeping health and safety for
its staff as the number one priority.

“We have been working with PTG for
over 5 years and we are extremely
pleased with the support and service
they continuously offer us. We needed
a full refresh of our existing WiFi
system and PTG delivered this to us
with next to no turnaround time and at
a very competitive price. Would highly
recommend PTG for any future ICT
needs” – Matt Harper, ICT Director.

benefits.

Increased security from finger
print recognition system.

tptg.co.uk

0113 387 1070

@tptg_tweet

Increased WiFi coverage,
network and security on-site.
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Continuity and faster
connectivity between sites.
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